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Since€ 1908
| feel very fortunate, not only to serve this year as your president buiygo h3
served as President-Elect under Mary Hall in 2007. All of the people that h
served the NRRAR membership have added a stone in the path. Their lea
and guidance, coupled with Greta Mitchell and Darlene Spivey’s experieng
patience, and may skills, have laid the groundwork for NRRAR to have a g
2008!

What's next?

Keeping focus on our continuing campaign to Stop the Home Tax

Educating our membership to enhance their professionalism

Working with NRRAR Committees to make a difference with the NRRAR Memhesstd the Com-
munity

Continuing to enhance the NRRAR association website— www.nrrar.com

Education our members and the public on the long-term value of buying real estate

Surveying the membership to meet their changing needs

Encourage the Safety of our Memberships

Finding ways to better communicate with the diverse membership base motieaifeand efficiently

In 2008 we will be developing a Strategic Plan that will assist NRRAR memnbezsponding to changes
affecting the real estate industry, and the environment in which REALTORS® ¢dnuirgess.

These are challenging and exciting times for our association. I'myeogitit whatever is next, our leade
ship, staff and volunteers will come together to create an action plan to mdwdltbeges.

| look forward to this year with optimism and hope. On behalf of Martha Cook, our PreSidefjtRow-
land Bowen, our Treasurer, and Mary Hall our Past President, thank your for the oppartsertyetyou i
2008.

Susan Venters

2008 NRRAR President
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January

C. A. Boyd Weichert Realtors

Graham Brinson ReMax By The Water

Allison Moriarty Coldwell Banker Howard Perry akidalston
Builder Services

Leif Rasmussen First Horizon Home Loans

Ernest Reason Lawrence Land Company

Charles Smith  Keller Williams Realty

Otis Stephens Keller Williams Realty

Inductees:
Jeff Forehand
Jennifer Gudaitis
Amanda Pelsh
John Roberts
Deborah Shirk
Sylvia Shuptrine
Deborah Wheeler

First Carolina , REALTORS

Prime Realty and DevelopmenCLL
Keller Williams Realty

Keller Williams Realty

Coldwell Banker First Realty

Safe Harbor

Neuse Realty East

February

Wyndnam Resorts at Fairfield Harbour

Randy Adams
Coldwell Banker Willis Smith

Alex Amaxopulos

Julie Bivins
Jonathan Hoskins
Blair Lang
Rebecca Poole

INDUCTED:

C. A. Boyd
Graham Brinson
Allison Moriarty
Ernest Reason
Sunny Shuptrine
Charles Smith

Coldwell Banker First Realty
Arlington Place Realty

Arlington Place Realty
Arlington Place Realty

Weichert Realtors, Olde South Asates
ReMax By The Water

Coldwell Banker Howard Perrpaé Walston
Lawrence Land Company
Keller Williams Realty
Keller Williams Realty




READ:

Jacqueline Joplin Century 21 Town & Country Realty
Marcia Whitney Keller Williams Realty

INDUCTED:

Alex Amaxopulos Coldwell Banker Willis Smith
Julie Bivins Coldwell Banker First Realty
George Callaghan Keller Williams Realty
Sharon Callaghan Keller Williams Realty
Jonathan Hoskins Arlington Place Realty
Rebecca Poole Arlington Place Realty
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28

JUNE
9-11
19-20
25

JULY
4
TBD

AUGUST
18-21
21-22
TBD

SEPTEMBER

TBD
10-11
15-18

Calendar of Events 2008

GRI 300
Leadership Academy Retreat
Relay 4 Life

NRRAR Social
NAR Midyear Meetings
NRRAR Membership Meeting

Legislative Meetings
Leadership Academy Retreat
NRRAR Membership Meeting

Independence Day
NRRAR Meeting

GRI 200
NAR Leadership Summit
NRRAR Membership Meeting

NRRAR Social
CRS 204
GRI 300

Raleigh
Conover
New Bern

Farmers Market
Washington D.C
TBD

Raleigh
Chapel Hill
TBD

Greensboro
Chicago, Il
TBD

Open
Greensboor
Wilmington




at’s in a Number??? |
(Stats from NBBR MLS)

Sales Comparisons Year to Year

B Residential ® Land & Lots (]

Number Closed

2006 2007

Year

Price Comparisons - Homes Sold Jan 1 thru March 30
02006
W 2007
02008
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Clearly, our market absorption rates show we are in a buyers market dsieleetbw, courtesy Zan
Monroe of The Monroe Company). This is a good thing if you are working with buesrshéir
best time to buy!!! They have more homes to choose from and they will probakiyapetietter
price for their purchase than during a sellers market. It is importanntmber that the absorption
rates below are for all of the areas on our MLS: the area you focus on shouldubsexhleepa-
rately.

Absorption rates should be used in conjunction with other data. For example, our markagiastr
evidenced by the homes sold comparison (see previous page). It may not be ad*feen2006
figures showed but we have had a good first quarter. Know your market!

Market Absorption Rates
NRRAR Coverage Area 04/08/08

Closed Transactions in Past 12 Months 6 Months 3 Months
Number closed 1806 689 335
Average Number of homes Sold Per/Month 151 115 112
Currently Active 1552 1552 1552
Months Supply on Market 10.3 13.5 13.9

6 MONTHS SUPPLY = BALANCED MARKET
LESS THAN 6 MONTHS SUPPLY = SELLERS MARKET
MORE THAN 6 MONTHS SUPPLY = BUYERS MARKET




The following article was pulled off of the Realtor.org website courtesy dillie Gaskins, Public Relations
Chair

Please take a moment and visit The National Associa  tion of REALTORS® Public Awareness
Campaign site. Here you can:

Learn about the strategy behind the current campaig n and the results of past efforts
View campaign materials for association and member use
Order materials and contribute to the campaign's su ccess within local markets

New in 2008
For more than a decade, the Public Awareness Campai  gn has been working on behalf of NAR’s
members to educate and persuade consumers about the value of hiring a REALTOR®.

In 2008, the campaign will go even further, counter  ing some of the recent negative national media
reports related to the housing market with facts ab out the value of housing as a long-term investment

and helping local and state REALTOR® associations e  ducate consumers about actual conditions in
their local real estate markets.

The 2008 campaign features two new buyer-focused ad  vertisements:
www.realtor.org/pa c.nsf/pages/pachome

Both campaigns attempt to counter the negative nati onal media of which we are aware.

From your Commercial Alliance Chair Margaret Rose:

NRRAR Committee(s) Report Realtors Commercial Alliance (RGA

Following actions taken at the January NCAR Meetthg RCA BOD met in mid-February to re-formulate mission state-
ment. The results/action items are to be repartedby the end of March. It is expected that aomégcus will be educational
offerings for the "resi-mercial" practitioners aslias the commercial specialist. The NRRAR BODB #disected that we offer
the "Fundamentals of Commercial R.E." during thed@8icensure year. This course was developedibgyGChandler and
would be taught by Cindy this fall for CE creditdanjunction with the mandatory update class. Btesdates are now being
reviewed. Cindy has just returned from the NARIet Review Committee Meeting. Her summary willdw.

Property Management Divisiofhe revised Standard Form 401 (1/2008) was discis¥The noteworthy change is in para-
graph 2, which specifically states the automatieveal terms of the EXCL Property Management Agredrf@ long-term
Rental Property. On May 6 1-5 pm, the High P&agional Association of Realtors Property Manager@auncil will pre-
sent a special workshop on Home Owner Associatianadement, led by Ed Boudreau, past national IREdgiéent

$50. To reserve see attachment:

Margaret Rose




CONSUMER QOUTREACH INITIATIVE

MAR is investing heavily in making sure that we have a seat at the big tasle,
Some of the initiatives cannot be fully disclased at this time, but Tl
attempT ta give yvou the flavor,

Some of these will start in the residential area (as that is where the large
number of consumers are) but can expand to include all types of real estate.
Some of the initiatives can include commercial real estate immediately.

Website - one place where censumers can go fo get any information
abaut buying, selling or investing in residential real estate. Make it
the "go to" site for homebuyers.

Radie - create a talk show on real estate. Great way to get the word
out an our timing and with our agenda. Can be used to dispel
erroneous facts generated by the mainstrzam media. This can
certainly include cormmercial real estate.

TV = work with o friendly publicution 1o produce a weekly TV show on
real estate issues. This would ret be a tour of homes show, but could
include call ins, interviews, reports, stories, ete. I see lots of
possibilities for us here. Just think of a smiling Lawrence Yun (NAR's
chief econamist) talking about the commercial trends!

Internet - NAR is positioning itself to be a major player and solidify
the identity of the true real estate professionals.

GATEWAY PROJECT

- The Gateway Project - my favorite next to the CIE! NAR is in the
process of creating a national database of ALL PROPERTIES, NAR is
working with many saurces with the geal of having mere real estate
property content than any other site or place. Just think of the
passibilities this allows! Eventually the database will include
properties worldwide,

POLITICAL ADVOCACY




Update on NAR Initiatives

Well, it just keeps getting better’ As 2008 Liaisor for Commercial and
Business Specialties, I was asked to participate in NAR's Budger Review
meeting this past week. It's areal eye cpener and I was impressed with the
detail given and the dedication and competency of NAR's staff and the
members serving in leadership positions. Their commitment is incredible, T
was truly blown away.

Here is what I think will be of intzrest to you. (Condensed from 200 pages.)
SECCMND CENTURY INITIATIVES

Many of the initiatives listed below are part of the 2™ Century Initiatives.
As you may recall, a dues increase was passed in November to provide
funding for innovative projects such as these., While all of these are
impressive, therz are many more, brewing. From what I've sean recently, T’
sze NAR maving from someone with a seat at the table to an organization
who has the table.

MATIOMAL CIE!

Hopefully yeu have heard by now that NAR purchased e-Property Data in
early Mareh, This allows NAR te provide the member service most
frequertly requested from RCA members - a national CLE. Members will be
able to pest listings and search at no charge. Enhanced services will be
available for a fee. Non members will be able 1o pest listings o insure That
our CIE has as much infermation as pessible. Non memoers may also access
the data but for a fee, The CIE will be able to aggregate listings from cll
local CIEs giving commercial members properties maximum exposure. Af its
recent Budget Meeting, NAR allocated furds for the promaotion and
education of the CIE. We see this as a senefit and ¢ way to encourage more
commercial practitioners to become members,

The press release is on the WAR website,

entures_epropertydata html




Political Invelvement = Part of this won't be exciting to the majority
of brokers because it's seems administrative in nature, However, the
impact is exciting for all. MAR is creating a methed fer oll local and
state PACS To track and report seamlessly. It will also insure thar
each PAC complizs with the appropriate elaction laws. [They vary by
state and are a nightmare to coordinate.} Centrel of informarion is
power, Another part of these initiatives invalves working closely with
the principals of brokerage firms. This provides better information,
more buy in and greater agznt participation, Power in numbers,
Electoral Services - MAR will create e progrom which allows data on
vaters to be aggregated to better enlist these with specific trends
when needed. This information would also be available to state and
local associctians, By knowing our voters, we can direct specific
messages Tor political advocacy of candidotes and issues important to
aur irdustry. This is hugel This combines the power of information
and numbers.

CREDTIT UMNTOM

Credit Union - an online credit union makes so much sense. Given the
way it is structured, NAR's credit union can net only provide excellent
services to its members and thzir families, but be a major ferce en
the market. Tt is progressing guickly sa stay tuned!

I'tm not easgily impressed, but T had my secks knocked of f at the Budget
Review meeting this week. I've addressed only the "new stuff”. There's so
rmuch mare.

Cindy Chandler
March 7, 2008

Paragraph #2 has been updated:

Neuse Realty, Inc
601 Broad Creek Rd
New Bern NC 28560
Phone: 252-633-4888, Fax: 252-633-1124

EXCLUSIVE PROPERTY MANAGEMENT AGREEMENT
Long-term Rental Property

This Exclusive Property Management Agreement is entered into by and between

("Owner")
and ("Agent").

IN CONSIDERATION of the mutual covenants and promises set forth herein, Owner hereby contracts with Agent, and Agent hereby
contracts with Owner, to lease and manage the property described below, as well as any other property Owner and Agent may from time

to time agree in writing will be subject to this Agreement (the "Property"), in accordance with all applicable laws and regulations, upon
the terms and conditions contained herein.

1. Property. City: County: , NC
Street Address:
Other Description:

2. Duration of Agreement. This Agreement shall be binding when it has been signed and dated below by Owner and Agent. It shall
become effective on , and shall be for an initial term of -
NOT LESS THAN DAYS PRIOR TO THE CONCLUSION OF THE INITIAL TERM, EITHER PARTY MAY NOTIFY THE
OTHER PARTY IN WRITING OF ITS DESIRE TO TERMINATE THIS AGREEMENT, IN WHICH CASE IT SHALL TERMINATE
AT THE CONCLUSION OF THE INITIAL TERM. IF NOT SO TERMINATED, THIS AGREEMENT SHALL AUTOMATICALLY
RENEW FOR SUCCESSIVE TERMS OF EACH UNLESS EITHER PARTY GIVES THE OTHER
PARTY WRITTEN NOTICE OF ITS DESIRE TO TERMINATE THIS AGREEMENT AT LEAST DAYS PRIOR TO
THE CONCLUSION OF ANY SUCH RENEWAL TERM, IN WHICH CASE THIS AGREEMENT SHALL TERMINATE AT THE
CONCLUSION OF SUCH TERM. If Owner terminates this Agreement within days of its effective date, Owner shall pay
Agent a termination fee of

3. Agent's Fee. For services performed hereunder, Owner shall compensate Agent in the following manner:




High Point Regional Association of REALTORS®
Property Management Council

Is proud to present

ED Boudreau, CPM®
Past National [IREM President
to speak on Home Owner Association Management

May 6", 2008 from 1 pm to 5 pm
Refreshments will be served.

V.
/
4

The cost of this informative workshop is only
$50 per person.

To make a reservation contact
HPRAR’s Sharon Welch at (336) 889-8181
Or email Sharon(@hprar.com

Seminar will be held at the High Point Regional Association of
REALTORS® office at 1830 Eastchester Drive in High Point.




From your REALTOR® Partners Chairs, Tom Mitchell and Amy Notargiacomo:

REALTOR® PARTNERS

HORTH CAROLINA ASSOCIATION OF REALTORS"

By becoming a REALTOR® you get a variety of benefit s but with the day to
day hustle we tend to forget. By going to the link below you be able to see
and perhaps be reminded of what discounts you can r eceive in the office
as well as on those much needed vacations!

www.realtor.org/realtor_benefits/indexhtml

The National Association of Realtors also offers nmy educational opportunities to
help further and educate you in your REALTOR® caree:.

www.realtor.org/realtor _benefits/educational toos.html

From Mary Beth Simmelink and Ike Strawbridge your Safety Awareness Chairs:

Take a look at this website and pass it along to yofriends and neighbors.

www.familywatchdog.us:80/




Aware A Van

Now that Aware A Van has its own page on the NRRAR  website, it is really
easy to submit a listing to be on tour, and to sign up to Host Lunch or Des-
sert.

If you have not gone to the web site yet, please ch  eck out the Aware A Van
Committee page. Everything you ever wanted to know about Aware A Van is
on that page! There is even step-by-step direction on how to fill out the form
and sign up to be a host.

This year, one of our goals is to track seasonal fl  uctuations in attendance.
You all can help us by making sure that you puta S  ign-In sheet in your list-
ing that is on tour, and to sign the sheet when you visit the home. (sign-in
sheets are available on the website.)

We also use the Sign-In sheets for our monthly draw  ing at the monthly
NRRAR Board Luncheon.

Thanks for making Aware A Van successful!!

Leslie Wheat, Julie Marsden, Brenda Gear, Doris Bel |, Keever Carpenter,
Linda Swindell




From the Desk of Susan Venters, courtesy of REALT@Rgazine

REALTORS® Magazine Seeks Good Neighbor Nominations Five winners
will receive $10,000 grants and national publicity

REALTORS® Magazine, the official publication of the National Association of EAL-
ORS®, is seeking your help in identifying nominees for the 2008 Good NeightAwards.
The program—now in its ninth year—recognizes REALTORS® whose extraordinar
commitment to community service has helped make their communés better places to
live.

In November, five winners will be announced in REALTOR® Magazine and vil be rec-
ognized at the 2008 REALTORS® Conference & Expo in Orlando. Five winners wite-
ceive a $10,000 grant for their community cause, travel expenses to the conventiorg an
extensive publicity to benefit their cause. In addition to the winnerdive honorable men-
tions will receive $2,500 grants.

Eligible activities include any volunteer work that helps improve the gality of life in a
community. Entry form, rules, judging criteria, and profiles of past winne's are available
at http://www.realtormag.com/rmodaily.NSF/pages/goodneighborhomepage?
OpenDocument. Deadline for entry is Friday May 23, 2008.

REALTOR®




2008 Good Neighbor Awards
Entry Form

BEALTCRT Muspailudt "ﬂ-

e ULV NI Dosdline: May 23, 2008, 5:00 p.m. CST

Mominee

Mame:

Real Estate Designations (ABR, CRS, GRI, etc.)

Company Name:

Address:

Phone: Fax:
E-mal: Web site:
Birth date: Social Secunty No.:
NRDS ID#:

{(Obtain voor ID# at www realtor ore. Log in or register there, and click on “WMEDS™ to search for your momber.
You can also find the mumber printed above your name on the address label on REALTOR® Magazine.)

Local REALTOR® Board:-

Phone:

Designated broker: Phone-

If you're completmg this apphcation and you're nof the nominee, please also provide your

Mame:

Title & company/charity:

Address:

Phone: E-mal:

How you know the nominee:




Community Program(s) Served
(This organization will receive the grant money if you are selected as a Good Neighbor Award winner. If there is
more than one organization, please attach an additional sheet.)

Organization name:

Address:

Phone: Fax:
E-mail: Web site:

What does the organization do? (Briefly describe the organization’s mission and the people it serves.):

What does the nominee do? (Briefly describe the nature of the nominee’s volunteer work (e.g. fund
raiser, leader, event planner, etc.):

How long has the nominee been volunteering with ¢his organization?

Who may we contact at the organization to verify the nominee’s involvement?

Name:

Company/charity/title:

Address:

Phone: E-mail:

Personal Contribution

(Nominees should have made a significant contribution of personal time, but contributions of money, materials,
or other resources will be considered by the judges.)

Important Note: This information is required. Although you may not keep exact records of
your contribution, we must have your best estimate in order to evaluate the entry.

Unpaid hours the nominee personally contributed to this organization from January 2007 to present
(approx. 16 months):










2008 Good Neighbor Awards Nominations

FREQUENTLY ASKED QUESTIONS

Who can nominate a Good Neighbor?

Anyone can nominate a Good Neighbor—common exanipdésde the nominee's broker, a colleague, a spauserepresen-

tative from the charity or real estate board. Meagdidates nominate themselves. The nominee, howeust be a REAL-

TOR®, that is, a current member in good standintheflocal REALTOR® association and NAR.

Can | nominate myself?

Yes, in fact, we encourage you to. Though some lpesmen't comfortable "selling" themselves, youan&uely qualified to

share the details of your experience with us. If jo nominate yourself, we encourage you to prosideast one testimonial

letter from someone else who is familiar with yeatunteer work--these testimonials usually speatare glowing terms than
you would use to describe yourself and providegimsinto how your work is viewed by others.

Can a group be nominated?

Though there are plenty of deserving groups, thiard is specifically intended to recognize indial REALTORS®. The only

exception would be if two people—such as husbandmafed—work together equally on a project. If theiork truly cannot be

separated, they can be nominated together. Howkseep, in mind that the judges will be comparingrheith individualcan-
didates. Generally, it is advisable to designate merson as the nominee if possible.

Am | eligible if | volunteer for more than one organization?

Absolutely. It is common for volunteers to be invad in more than one area of community servicgolf would like your ap-

plication to be considered based on your work wéteral charities, include the information on thpleation (attach addi-

tional pages if necessary). One word of cautioral®uis more important than quantity. Generalhg more organizations you
include, the harder it is for judges to determimeimpact you have made, so it's often bettentd the details to only the or-
ganizations for which you have made a significamact.

How can | make my application stand out?

The essay and the testimonial letters are oftemitt valuable portions of the application for jilheéges. The following tips

provide insight into what the judges are lookingdad can help you submit the most effective essay:

1. Be as specific as possible. For example, gislese estimate of the number of hours voluntedtrednumber of people the
nominee helped, the number of dollars raised \&gue words like "countless" "incalculable" or evémusands" are of
very little use to the judges.

2. Don't rely on adjectives. Superlatives likentést", "most dedicated", "most generous"—thougtagdy true—don't help
the judges evaluate a nominee's achievementsabhstiescribe something the nominee did thatiiitess how kind or
dedicated he or she is.

3. Don't be modest. If you are uncomfortable tadlkabout your achievements, have someone elsethvwitessay portion for
you and/or provide detailed testimonials. Testimatsfrom someone you've helped are particularlyatale.

4. Focus on youaccomplishments, not the organization's in genéfa judges need to evaluate the impact thatahanee
has personally made. Don't make the mistake of emghasizing how much good the organization has;dostead, focus
on what the nominee has done for the organization.

Can | send a video with my application?

You can send videotapes or DVDs, but we discouitayféith the amount of materials the judges neerktdew, we can't guar-

antee audio-visual materials will get full attemtidf you feel the content of a video is truly inm@ot and not covered elsewhere

in your application, please consider sending atewnitranscript of the video.

When will the winners be announced?

Ten finalists will be named in August. The five wars will be announced at the end of October, énNtbhvember issue of

REALTOR® magazine.

What do the winners receive?

Five winners will each receive a $10,000 granttfigir charity, national and local publicity througlREALTOR magazine

cover story and many other print and online pulilices, travel expenses for the winner and a guesttend the REALTORS®

Conference & Expo, a custom crystal trophy, andhmaore. In addition, five honorable mentions wicé receive $2,500

grants.

Can | fax or e-mail my application?

No, nominations must be received by mail to theresklbelow. We must receive five copies of yourdiaation and all attach-

ments by May 23, 2008. Send to:

Good Neighbor Awards Further questions?
REALTOR Magazine Call 8&eimer, Program Manager
430 N. Michigan Ave. 312-329-8296 sgei@realtors.org

Chicago, IL 60611




Simple
Computer
Tips

Using TEMPLATES in Microsoft WORD

Many times in our business the need to create a special kind of document Bitsgou know Microsoft Word offers a
rich menu otemplatego help us create almost any kind of unique document? Below is a list of ihesv@mplates
available in MS Word:

Agendas
Award certificates

Brochures

Business cards

Calendars- 2006 calendarg2007 calendarg2008 calendargMore...
Contracts

Envelopes

Expense reports
Faxes

Flyers - Event| Marketing| Real estat¢More...

Forms - Academic| Busines§ Community| More...

Gift certificates

Greeting cards- Friendship| Get well| Holidays| More...
Inventories

Invitations - Businesq Event|Party| More...

Invoices

Labels - Gift | Media | Mailing and shippind More...
Letters - Academic| Businesd Community| More...
Lists

Memos

Minutes

Newsletters

Plans

Planners

Postcards- Human resourcejldMarketing| Real estat¢More...
Purchase orders

Receipts

Reports
Resumes and CVs Basic| Job specifid Situation specific

Schedules

Statements

Stationery - Letterhead Specialty paper

Time sheets

More categories- Address book$Analysis worksheetpAdvertisement$ More...

To access any of these helpful forms, simple atickile, New,and then on the menu that pops up on the rigbtaigour screen,
click onTemplates on Office Onliné.he above list will appear. Click on any of theand you will be taken to new screen offering
you a variety of selections which you can then doad. For example, under the listingflyers you could click on the wordReal
Estate. The next screen contains the woFas Rent or Sale Click on that sentence, and you will be shovaelection of different
kinds of real estate flyers. Select one, and gsaftyer will appear. If you like it, click o0BOWNLOAD , and it will download to
your PC, along with instructions on how to usettraplate.

Try a few of these templates. You might find ¥ssyou a LOT of time in creating unique documents.




Don’t forget the 2008 Relay 4 Life April 25 and 26!

Just a Reminder
The Neuse River Region Association of Realtors is proud to announce a new award
that will be given at each of our board meetings.

The “Power of One” award will be presented to one of our deserving members
monthly. If you know a member that has gone the extra mile, giving of himself or her-
self to help better our community, or just been there to support a friend...tell us the
story...We will be accepting nominations and the reason you feel this person needs to
be consider via e-mail at bgaskins@carolinacolours.com.

Please don'’t forget to vote!!




